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The Art Commerce market has not realized its global growth potential due to a few fundamental 

reasons; (a) The art industry, until now, has been controlled and dominated by a few large renowned 

dealers and auction houses who keep information on authenticit y and valuation of art very secretive 

as a business advantage. (b) There is a private network of ɄtrustɅ and investors in art have a 

perception that this informal network is the only ɄtrustworthyɅ network that can be relied upon for 

provenance and transact ions. The institutions in this network share records of art assets such as 

the authenticity, condition, value, custody chain and clearing/settlement and keep this information 

carefully veiled from the rest. With these unique privileges, they act as interme diaries and exert 

major influence on the art transaction model and the overall tempo of the art market. Hence, when 

compared to other industries, the art and art commerce industry has not yet truly reached the 

masses nor empowered the majority of the art p roducers and consumers.    

  

The art market remains an extremely constrained, restrictive and cost -burdened business model 

potentially leaving over 90% of artists worldwide excluded and disenfranchised ɀ particularly in 

emerging and third world economies. F or most of the artists, the cost of monetizing their art asset 

is simply too high despite having accessibility to the internet and social media. Even if an artist does 

make it through the very selective screening process, there is little assurance that the  artist will 

receive a fair compensation in every secondary market transaction such as limited -edition prints, 

copies, permission to publish in magazines etc. In our view, the existing art commerce model is 

extremely opaque and disrespectful to a vast majo rity of creative people. Without open, 

transparent, affordable,  trustworthy provenance and transaction processes, the existing Art 

Commerce model will remain the major obstacle that impedes enrollment of more artists and 

buyers in the global ɄArt economyɅ.  
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Blockchain Art Toujours  aims to change this opaque business model with the help of Blockchain 

technology. Our solution provides an opportunity to all artists and art collectors to participate in a 

more transparent and fair global Art Commerce ecosystem with complete confidence of immutable 

and ɄfrictionlessɅ transactions. For the first time now in human history, Blockchain technology will 

allow people everywhere to trust in peer -to -peer transactions. This trust is established not by 

various big institutions but by collaboration,  cryptography and by some clever code. Because trust 

is native to Blockchain technology, blockchains have the potential to replace traditional 

intermediaries with decentralized networks of trust. We will connect artists, collectors and investors 

in art dir ectly, via an open Ethereum Blockchain platform and with escrow smart contracts that carry 

out transactions. It will reduce the need for participation of intermediaries, such as brokers and art 

dealers that facilitate transactions. It will also replace rep utation -based trust with trust,  which is 

based on the decentralized and distributed blockchain ledger.    

  

The blockchain Ʉtrust protocolɅ is a powerful proposition and potentially a major disruptive force 

that allows art owners to turn each of their art assets into a self -regulating business with a perpetual 

Ʉrevenue streamɅ. Once the art is on the Blockchain Art Toujours platform (ɄBARTVaultɅ), it will help 

in marketing itself and protect the owners IP rights. Because the art has a crypto -payment system 

(in a sense a bank account attached to it), payments will flow back to the artist ɀ whether the art is 

sold, leased, rented or has its copies printed. There is no need for ɄsettlementsɅ since payment and 

settlement will be the same activity. The transaction is simply a change in the ledger on the global 

Blockchain platform that allows the artists and art owners to control the industry instead of the 

powerful intermediaries that are currently in control. Most importantly, there is complete 

transparency with regards to the reputation of the experts, appraisers and arbiters.    

  

  

  

  

  

(Note: ɄprovenanceɅ means the place of origin or earliest known history of the itemɅs origin, source, 

record of ownership, authenticity and quality.)   
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BLOCKCHAIN TECHNOLOGY & ART PROVENANCE  

 

WITHOUT TRANSPARENT, OPEN, AFFORDABLE AND TRUSTWORTHY PROVENANCE AND 

TRANSACTION PROCESSES, THE EXISTING ART COMMERCE MODEL WILL REMAIN THE 

BIGGEST OBSTACLE IMPEDING ENROLLMENT OF MORE ARTISTS AND BUYERS IN THE GLOBAL 

'ART ECONOMY'. BLOCKCHAIN TECHNOLOGY  WITH ITS UNDERLYING 'TRUST PROTOCOL', 

CRYPTOGRAPHY  AND IMMUTABLE DISTRIBUTED LEDGER FEATURES IS A MAJOR DISRUPTIVE 

TECHNOLOGY AND OFFERS A POWERFUL PROPOSITION  WHICH WILL ENABLE ART OWNERS 

TO POTENTIALLY TURN EACH OF THEIR ART ASSET INTO A SELF-REGULATING BUSINESS WITH 

A PERPETUAL  'INCOME STREAM'. 

 

Our Vision is an open ΨDƭƻōŀƭ !Ǌǘ ŜŎƻ-ǎȅǎǘŜƳΩ backed by blockchain technology that allows creation and 
consumption of standardized asset provenance and payment services and facilitates P2P global Art 
/ƻƳƳŜǊŎŜΦ .ƭƻŎƪŎƘŀƛƴ !Ǌǘ ¢ƻǳƧƻǳǊǎΩ ǎǘǊƛǾŜǎ ǘƻ ƎǊŀŘǳŀƭƭȅ democratize the Art world and bring it within 
reach of Artists and Art collectors across the globe, regardless of geography, culture, or price of the Art 
Asset. We will provide millions of artists and art owners worldwide with the ability to retain complete 
control of the sale and/or use of their art asset, whether in a P2P model, or on their individual 
website(s), or on consignment to galleries, dealers and auction houses. The artists will have full 
transparency of where their work is being displayed, how much it is being sold for, where it is being used, 
and when relevant, how many copies and prints are in circulation. With this type of focused control, the 
artist/owner can realize the major share from the sale and use of their assets while dramatically 
reducing, or even completely sidestepping, heavy commissions and intermediary transaction costs. For 
the first time, artists can have a global audience where they do not feel disenfranchised by existing 
opaque and rigid inclusion structures that create hurdles for artists to control the true economic 
value of their work. Using our specifically designed software tools, art owners can conveniently sell their 
assets worldwide and easily sell ΨǳǎŜ ǊƛƎƘǘǎΩ to publishers, advertisers and other commercial customers - 
all within escrow-smart contracts and payment system on the Blockchain.  
  
The Blockchain Art Toujours platform (BARTVault) will provide an opportunity for many existing online 
art commerce models to use our Application Programming Interfaces (API) and infuse elements of trust, 
provenance, immutability, smart contracts and crypto-payments into their functioning platforms. We 
believe very strongly that effective application of Blockchain technology will empower the broader artist 
and consumer base, as well as increase the number of art collectors in the art world exponentially. We 
Ŏŀƭƭ ǘƘƛǎ άdémocratiser l'art ǇƻǳǊ ¢ƻǳƧƻǳǊǎέ ƻǊ άŘŜƳƻŎǊŀǘƛȊŜ ŀǊǘ ŦƻǊŜǾŜǊέΦ  
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With the emergence of the Web browser interface and subsequent rapid adoption of the Internet 

in the last two decades, there has been an  enormous transformation on how business is 

transacted in almost every industry ɀ except for Art. This disruption  has radically altered the 

economics of the entertainment, travel, retail, media and publish ing, commercial real estate, local 

transportation and food industries,  among others. Online giant Amazon alone is estimated to 

account for a large proportion of 2016 US retail sale.  However,  questions regarding adoption of 

art e -commerce remain - how, when , and in what manner will this transformation take place in 

the art industry?   Why is the art market impervious to the penetration of  commerce 

conversion?  Why is it that ordinary people are reluctant to purchase Art with ease online 

as with  other goods and  services?  

  

It would be incorrect to say that  no honest attempt  was made  to bring Art  Commerce into the 

mainstream  by using the Internet.  Initial  attempts were made  by Sotheby's, Amazon, and eBay. In 

January 1999, Sotheby's announced a $25 million plan to create a ded icated online Art marketplace 

- a first of its kind  by a major auction house. At the heart of its initial strategy was a plan to sign up 

over 5,000 secondary market dealers, nearly all of them clients, to provide inventory  for sale  on a 

dedicated Sotheby's  online  site that was  separate from its live auction business. Sotheby's online 

venture  was the boldest and most conspicuous participant in art commerce,  but  was shut down in 

2003 due to  many  unresolved  issues relating to provenance, trust, transparency an d complexity in 

transactions.     

  

A lot has changed since 1999. The Internet has become faster and more pervasive,  storage has 

become less expensive and access devices have become more powerful with friendly user 

interfaces. This has provided Artists a pl atform for widespread online display of their art  and as a 

result,  thousands of new artists from  across the  globe have  adopted the web. A  host of  web 

services exist which enable artists to design their own websites with fairly low entry and start -up 

costs. These include  Portfoliobox , Moonfruit,  Behance, Dribble,  Carbonmade , Crevado, Cargo, 

Wix, Format, Squarespace, WordPress  and more established publishing tools such as Adobe 

Portfolio. With online presence tools  that include  social media such  as Facebook (and blogs), 

artists are  showcasing  their portfolios and  have created a medium that has become  crucial for 

artists  to promote  and raise  awareness of their art.   

  

Despite the thriving Internet and  the  online display  of art in Ʉvirtual showcasesɅ, revenues a nd 

profits for Artists and art owners  remain  negligible.  The number of Artists and art inventory is 

growing just as human population is growing  and in  the past 25 years more Artists and Art 

Assets have surfaced  than in the entire 700 years of known Art His tory. These  emerging  Artists 

are not from Europe and North America  alone  but include China, Russia, South America, Africa, 

Asia, and other global regions. There  are still  thousands  more  talented artists from  across the 

world whose work is remarkable but ha s yet to be ɄmonetizedɅ. ϥt would be fair to say that the 

promise of the Internet and World Wide Web  has yet to bring  any meaningful and sustainable 

economic rewards for  the  estimated 90% of worldwide artists. They simply  are not able to 
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control and sell t heir work  with  ease even though the  Internet has  propelled  their virtual 

presence  to a level beyond what the initial purveyors had anticipated.    

  

  

There are several reasons for  poor  monetization of art. First, buyers have a lack of trust in the 

authenti city and condition of  art assets. Trust  cannot be fully  derived  without  provenance 

information  ɀ the  trusted  record of origin, ownership,  authenticity and quality.  Provenance is an 

integral part of the documentation supporting the authenticity of art objec ts and is  vital 

for  establishing and maintaining the investment value of art for buyers. So far, provenance and 

trust are  in the hands of a  few intermediaries who have extremely opaque business models and 

processes. They charge exorbitant fees for establis hing provenance thereby restricting investment 

in art and obstructing  the growth of an efficient and modern art market.  Many countries and cities 

outside mainstream European and US cities are years behind in this cornerstone requirement for 

art commerce. W ithout  trusted  and seamless provenance systems,  the  true possibilities of 

global  P2P exchange of Art and collectibles cannot be realized.     

  

Second, the current art trade model has too many intermediaries  that create a slow and 

highly  friction -laden  tran saction process. As the Internet  expands  and reaches  more territories of 

the world, more artists and their  assets are visible  online, however  monetization of  this art  is 

saddled with Ʉtransaction frictionɅ. Only a few Artists with connections with  establis hed intermediary 

galleries and auctions houses are able to realize monetary gains  once hefty commissions and 

transaction charges  are deducted.    

  

Third, artist and art ownersɅ main reason to create an online presence is to reach a larger pool of 

potential  consumers and create pre -sales awareness and interest. Increase in volume of uploaded 

art has brought an increase in problems such as forgery, imitation of artwork, theft of intellectual 

property and abuse of copyrights. It has become easier to commit  fraud and other  unlawful actions 

within the online ecosystem. There are certainly hundreds and thousands of forgers all over the 

world who are good at what they do  and Art owners and artists  are uncomfortable with the casual 

spread  of  illegal use of their  art .  

  

Finally, there are order  fulfillment  challenges.  Payments, shipment,  insurance, storage  and 

delivery  are additional obstacles in  the  growth of  Art Commerce world. The fulfillment process is 

not yet reliable or standardized enough to be contractually e nforced easily. In order to  sustain  the 

economic  interests of artists globally, cross -border payments and delivery mechanisms have to 

be transparent and seamless.     

  

Most of the above challenges can be addressed by the adoption of Blockchain technology  that 

is suited  to  overcome  precisely these types of issues. Blockchain has elements of trust, provenance, 

multiple party validations, immutability of historical transactions, and use of online cryptocurrency 

as a secure and transparent means  for  payment. Wi th Blockchain and smart contracts that govern 

the business transaction rules, the  Art  Commerce world  can realize its potential by making buying  
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and selling Art and Collectibles convenient. Blockchain  offers the additional layer of provenance and 

trust  to support a sustainable ecosystem  ɀone that  will have the  potential to let under -

served artists  (even closet -artists) from across  the world  to  participate in the art commerce 

business.  It will be possible one day for a grandmother to expose her artw ork on Blockchain and 

sell it online with ease, to someone on the other end of the world.   

 
 

 

The European Art Foundation (TEAF) defines art as objects including fine art, antiques, decorative 

art, collectibles, haute jewelry, photography, and design.  This category covers  Paintings, Works on 

Paper, Photography, Sculpture, Silver, Art Glass and Lamp s, Porcelain and Ceramics, Decorative Arts, 

Objects de Vertu, Coins, Watches and Clocks, Jewelry, Luxury Accessories, Asian Collectibles, 

Furniture,  Modern Design,  Carpets and such.    

  

Art has always remained  of  great interest  to  humans since early ages.  Interest in  Art is not confined 

to a specific region or culture. People have pursued this profession equally in the times of war and 

peace for centuries. During WW -II when Winston Churchill was asked to cut arts funding to support 

the war effort, he replie d: ɈThen what are we fighting for?ɉ This famous quote underscores the 

importance of art in a civilization and culture. Art defines a civilization and culture forever (Toujours) 

and preserving art is an essential element of preserving a culture.   

  

Compared  with other industries, the commerce aspects of the art market  are famously difficult to 

quantify due to  majority of  art  sales being conducted  with discretion  in private art galleries, 

exhibitions  and auctions.  Additionally, the  existing  online art Commerc e branch of the market  is 

highly fragmented with no visible leaders.    

  

The high -end of the  art  market  is dominated by a few  incumbent mainstream art dealers and 

auction  houses, such as Sotheby's, Christie's, Bonham's,  Phillips,  and China Guardian (aka To p 

5). This segment has a firmly etched mindset that revolves around exclusivity  and has  profited 

handsomely from the extended reach of the Internet. Traditionally, provenance and trust has been 

in their hands and as intermediaries they charge exorbitant fe es for establishing provenance, 

establishing prices and transacting trades. This closed ecosystem has made  investing in art out of 

reach of majority of  people  who may want to invest in art for financial gains  and to benefit through 

consumption (prestige, d ecoration etc.).  The extremely opaque business models and processes 

make it difficult  for ordinary Artists to participate,  particularly  for  those residing outside the top 

European and US cities. Thousands of Artists and collectors of Art worldwide have sim ply not been 

able to pierce the veil behind which Art provenance and financial transactions occur. This  exclusion 

is holding back the  overall growth of  Art e-Commerce.    
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The mid -price market  consists of art galleries,  dealers and auction houses who  have physical 

presence  and who also  reach collectors and new buyers using online platforms and social media. 

Within this space  there are three general  types of galleries and dealers, (i) traditional 'Bricks & 

Mortar' galleries and dealers that are offline,  (ii) those with an offline and online presence (aka 

'Bricks & Clicks'), and  (iii) 'Online Only'. One successful business is Heritage Auctions, which  is one 

of the first  art  auction houses to embrace online technology  and is  expanding  to other areas of 

collectibles  such as coins, sports memorabilia and comics.    

  

  

Other  sales channels selling art on -line are Ʉ1stdibsɅ, and ɄArtsyɅ. These online platforms are famous 

enough to  make it to the  top in the TEFAF 2017 report.  Also, most dealers in the  first  world h ave 

their own website through which enquiries can be made and potential sales can  follow. 

Some dealers  use a white label software product to power e -commerce and frequently list with 

other online platforms that redirect sales to them (e.g.  artnet, Artsy,  Barnebys).  In terms of 

value, the percentage sold through  dealers online  is currently a small fraction of their overall 

sales.    

  

Many  Artists in the  Ʉdeveloped worldɅ have online presence in  the  form of a website with a virtual 

gallery  that is  similar to  those market platforms specific to art  but  with little  or no  curated approach 

to participating. The website could be a standalone or a Ʉcloud-basedɅ model  such as London based 

ɄArtfinderɅ which provides a marketplace for 10,000 artists, or as ɄArtsyɅ, which has a 1,700 strong art 

gallery following, or as  ɄWdyrɅ that launched in 2015 in Zurich  and provides an online space for 2,600 

artists. Others such as  ɄArtists.deɅ and ɄArt&OnlyɅ based in Geneva offer a marketplace for artists, 

dealers, and collectors.  ɄArt&OnlyɅ operates at the  mid -to-higher end of the 

market  and facilitates  sales for art over  US $10,000. ɄCollectionairɅ in Dubai is a marketplace for 

collectors selling artworks from over 1,100 artists with prices ranging from $500 to $5,000. There 

are also ɄArt-techɅ companies that supply support services to the art industry. Two art-tech 

companies that stand out for having provided essential services to the art industry from the start 

are ɄArtnetɅ and ɄϥnvaluableɅ. Artnet focuses on modern and contemporary paintings, prints, and 

photographs and is also  a primary source for the TEFAF Art Market Report since its first release in 

2002.  

  

In summarizing, the following list illustrates the fragmentation in the Art world:   

1. Artist online sales:  Artists make dir ect sales to clients online via their private websites.   

2. Artist marketplaces:  An online marketplace facilitates a virtual environment for artists to 

display and sell their work. Payments  take place directly on  a third -party website.   

3. Online Artist platform s: An online platform  that  functions much the same as an online 

marketplace  with the main difference being that  sales do not take place  on the platform. Buyers 

are redirected to the artistɅs website in order to purchase.  

4. Art gallery and Dealer online sale s: The gallery or dealer makes direct sales online via 

their  website.   

5. Gallery and Dealer marketplaces:  The online market place brings galleries and dealers 

together with buyers on a third -party platform. The marketplace facilitates the sale on 

their websi te (usually buy -now).   
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6. Online Gallery/Dealer platforms:  The platform provides an online introduction between 

the buyer and the dealer or gallery  but the sale does not take place on the platform. Buyers are 

redirected to the  dealer or galleryɅs own website  or to their offline premises.   

7. Auction house online sales:  Auction houses use an online platform with their own name, 

either to accept online bids to a traditional live auction sale,  or to run a timed, online -only 

auction (usually bid -now with some  buy-now options). Platforms  are either  built internally  or 

hosted by an auction software provider.   

8. Auction marketplaces:  There are two types  of auction marketplaces: (i) A website which 

hosts online auctions for multiple offline auction houses and, (ii) An intermediary website 

through which visitors can follow multiple online auctions from different online auction houses. 

For live auctions the website collects (absentee) bids from potential buyers and bids on their 

behalf on the website where the online a uction is actually taking place.   

9. Private seller marketplace:  An online marketplace facilitates a virtual environment for 

private sellers (distinct from a dealer  or artist) to display, sell or  buy works of art. 

Payments  take place directly on the third -par ty website.   

  

The art industry is  showing significant  growth with signs of becoming more globalized.  TEFAF Art 

Market Report 2017  reports that the art market is experiencing  year-to -year growth  with sales 

moving to the dealers and away from the auction ho uses. Art commerce was difficult to quantify 

outside USA, Europe and China, however these three regions  accounted  for $26 billion  in 

sales; auction houses  in these regions accounted  for $17 billion, and private auctions accounted 

for  $2 billion out of  a to tal of  $45 billion  reported  sales. According to the same report, 

approximately 8% of art auction sales took place online. For art dealers, 4% of their global sales 

occurred online. The report states that 64%  of  dealers already sell online and 16%  of dealer s plan 

to go online. The remaining 20% do not have any intentions of turning to online market  due to lack 

of confidence.    

(Note:  Another report commissioned by Art Basel and UBS estimated  the total  sales to be much 

higher at $56.6 billion.   

 
 
 

USA, 40%

UK, 21%

China, 20%

France, 7%

Germany, 2%

Switzerland, 2%
Italy, 1%

Spain, 1% Others, 6% Annual Global Art Sales
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Art Economics 2017  
 
In the past  USA, UK and China have remained at  the top in sales. This  remained  unchanged  in 2016 

according to the TEFAF 2017 report. These three regions  accounted for  81% of total sales by 

value with  USA having the largest share at  40%, UK with 21% share and China with 20% share. 

Remaining countries, mostly in Europe, accounted for 19% share.   

 
 
 

Global Art Commerce is currently concentrated in just a few countries 
 
From this recent data, the growth of online art e -Commerce is certain. However,  with increase in 

the online art market there is also a trend of increase in forgery and fraud. Fake prints, paintings, 

pottery, photographs, and other art are appearing throughout the fragmented space. Art owners 

and artists are obviously the stakeholders  who stand to lose the most unless actionable measures 

are put in place.  

 
 
 
 
 
 
 

USA, 40%

UK, 21%

China, 20%

All Others, 19%

Global Art Commerce Activity
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As highlighted in the introduction, the world has experienced an enormous shift to online markets. 

Those who have successfully embraced the move to meet the demand from technological advances 

are thriving.  Online presence  is helping auction houses, dealers and artists  expand beyond the 

traditional marketplace  and reach new buyers and collectors. This trend  will  likely  continue and 

accelerate. Many countries an d regions previously untouched by the Art Commerce world  such as 

Russia, Eastern Europe, Gulf States, Sub-Saharan Africa, SE Asia, South Asia, and Latin America  are 

expected to  join  as the internet spreads further and becomes speedier.   

  

The ease and access of browsing the internet has shifted the local activity of buying art and antiques 

into a more global activity. Collectors are no longer bound by a limited selection of 

local galleries,  dealers,  and auction sales. As artists, dealers, galleries and auct ion houses promote 

their art online,  the choice for collectors has broadened dramatically. This has been further 

enhanced by the emergence of social media where individuals are empowered through access to 

information and a huge choice of art.   

  

Imagine a world where serious collectors  can search for  art  created by  artists located in any corner 

of the world. They can  turn to technology to obtain provenance information,  acquire and insure 

their selection  with ease, and  get the art delivered to them  ɀ all thi s while  confirming  ownership as 

an immutable record on a globally distributed ledger. There is no doubt that digital  media  and 

mobile channels will have  an impact  on art business.   

  

MILLENNIALS: THE NEXT GENERATION OF ART COLLECTORS  

  

Millennials, who  have modest buying power today are the same population from which the 

next  wave of serious art collectors  will emerge when they reach the prime earning and art collecting 

years between 45 and 65.   In size, the millennial generation is only second to th e baby boomer 

generation.  Having come of age during this massive intrusion of mobile technology into the human 

landscape, millennials have shown themselves to be not only more engaged in it  as compared 

to  their older counterparts, but also more trusting an d dependent on  technology  for daily activity, 

social status, interaction,  and life experience.  According to the 2017 TEFAF report, 57% of Americans 

aged 25 to 34 are comfortable buying art online. This  next generation of potential collectors, have 

a greate r comfort with technology that allows them to discover products,  including art, from 

anywhere in the world, whenever  and from wherever they are. They are a generation that has come 

of age buying online  and itɅs second nature to them. As their wealth increases and their desire and 

capacity evolves  with age, so will the technology advances in online activities and experiences. For 

example, the  ability to mimic the senses sufficiently to provide an increasingly tangible and 

emotional experience of interaction with arts will revolutionize the online space and affect 

relationships between artists, dealers and collectors.    
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As the Internet reaches more corners of the globe, online buying will be second nature to a high 

percentage of the  younger  population  around the globe. The younger  generation is  digitally 

savvy and the  art  market is expected to  benefit at all price points from their involvement.   

  

Many dealers  recognize this trend and  are moving online to reach a wider audience. 

The internet  is facilitating  finding  of  a broader,  younger audience. Artists and dealers are meeting 

the  younger buyers online  through  targeted e -commerce platforms and a social media presence. 

Technological advances that  increase trust  levels, allow for transparency and provide ease of use 

will  surely  encourage  more  traditional buyers to join in the art commerce world.    

  

THE PROBLEM WE ARE SOLVIN G  

  

The Art Ecommerce market has many complexities in the sales and fulfillment processes. The 

top  four  are; (i) Lack of transparent  and consistent rules of engagement;  (ii) Lack of trust in 

ownership, authenticity,  chain of  custody and condition;  (ii) Lack of reliability and confidence in 

the  fulfillment process; and, (iv) speed of the transactions and payments.    

  

At present, the art investment world  is relatively  small because there is  no sound  way for buyers 

to  assess the authenticity of  what they are  buying,  including fair market price. The established 

institutional provenance and trust services are expensive,  restrictive  and serve only  a few, thereby 

disenfranchising the majority. Without provenance and trust, art cannot be valued and thus  is not 

a reliable investment choice for the majority. A system of chain of custody, from Ʉmine to marketɅ 

with all valuation steps within (art creation to market)  is necessary for art to become a popular 

investment vehicle. Improved measures for greater trust, immut ability of custody and a frictionless 

commerce model  are absolutely necessary for the art Commerce world to attract investment and 

achieve global growth.   

  

The rising instances of forgery, copying and theft of original art  are other  major problems  faced by 

the art world. Art can be duplicated,  with  fake art sold as original. Without  solid means to 

establish  provenance, it is difficult for common buyers to ascertain if the asset they are buying is 

genuine. The art piece  purchased  by a collector may not be  an original  and multiple  replica  of 

it  may exist around the world.     

  

Another serious problem inherent in the current art world is the widespread illegal use of 

intellectual work i.e. making unauthorized prints, copies, posters,  and digital screensavers without 

the ownerɅs permission. The art world has made significant  effor ts to legislate this long  debated 

issue and the Californian (USA) and EU law makers have  enacted  legislation which codifies the 

intention to protect Copyrights (the "California Resale Royalty Act" and "Directive 2001/84/EC", 

respectively).  Currently, these  acts are not enforceable since there is no way to track the sales of art 

between private parties  and no central registry of art ownership  exists. Hence, there is  no reliable 

basis with which to enforce the laws. Artists, creators, owners,  and collectors l ose millions in 

revenue from illegal use of  their work  (prints,  posters,  digital assets, etc.).  
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These vulnerabilities only further discourage Artists from entering the Art e -Commerce 

world.  Photographs of their prints can  be used to print their work in m agazines,  

   

posters, and framed prints  with no  convenient way  for owners to grant  such permissions or  to 

track  permissions granted for such work. Most artists are reluctant to publish high quality 

photographs of their work online  as they are particularly  concerned by the ease in which 

photographs of their work  can be used without  compensation to them.   

  

Overexposure is yet another concern expressed by many artists,  as they do not have control over 

where and when an image of their work is shared. Selling art can take time  and a single valuable 

work of art may pass through several galleries/dealers' possession before it reaches its final 

buyer.  Art  displayed on a website as the inventory of one gallery/dealer while  being  sold by another 

gallery/dealer can c reate confusion  and can cast doubts in a potential buyer's mind.    

  

In short, the world is getting digitally connected and people can communicate and discover new 

artists and artwork  with  ease. Existing and new Art can be discovered  online,  but  the absenc e 

of  elements of trust and friction are restraining commercial activity. Furthermore, wealth is moving 

into the hands of a younger generation who is more tuned into the connected world and  is savvy in 

online transactions. This younger generation is much mo re open to art as a new form of investment 

if they  can be assured of the authenticity, provenance and  a frictionless and transparent 

transaction mechanism. The  younger generation can take the relationship with art into the 

mainstream investment world  that can include  contemporary  art 

selections  alongside  masterpieces in  their  investment portfolios. Likewise,  Artists  may prefer to sell 

their art if there is a secure  and convenient way to get maximum exposure, reasonably priced 

provenance services and  a fair price  without disturbing their existing relationships. Artists  would 

prefer  additional revenue sources from derivatives and permissioned use of their work. They donɅt 

want their work being used for ɄfreeɅ and be left cheated out of their rights.    

  

THE BLOCKCHAIN ART TOUJOURS' SOLUTION  

  

Blockchain Art Toujours is  initially focused on  servicing the needs of over 90%  of  unserved and 

underserved art creators, collectors, buyers and sellers.  Blockchain Art Toujours is  using the 

most  secure and  exciting techn ology layer on the internet, post the web browser, i.e. the Blockchain 

distributed ledger,  coupled with Ʉsmart contractsɅ. The solution will enable art provenance  to  be 

recorded in a decentralized registry,  guaranteed to be 100% free from corruption or 

man ipulation.  The technology solution  will not only facilitate existing art commerce  but also 

encourage newer business models that contribute towards enlisting more artists with genuine art 

and collectibles. A  completely transparent  art commerce  market  will b e enabled that  attracts  a new 

generation of investors in art. The main areas we are addressing  with the Blockchain Art Toujours 

Vault (BARTVault) solution  are:  

  

1. Provide  a means to artists / owners to protect their work  through provenance.   

2. Eliminate the risk of buying and selling fake art assets.   

3. Prevent altering  of  vital information of art assets in any way.    
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4. Provide a complete  'chaîne de garde  pour Toujours'  (chain of custody forever) for art assets.   

5. Enable frictionless transactions using  escrow in smart contracts that govern the rules and 

conditions of transactions.   

6. Minimizing provenance costs, commissions, overheads and unnecessary intermediaries.   

  

  

The Blockchain Art Toujours solution is an ɄOwner Centric SolutionɅ that is purposely designe d to 

give the owner of the art asset  definitive control of the  placement,  movement  and disposition  of the 

asset throughout the entire market chain. In the process, we are facilitating art museums, auction 

houses and art galleries  to  Ʉlink-upɅ and obtain information of art and artists,  and obtain 

provenance  tokens.  Most curators of museums and art galleries will appreciate this effort. Rather 

than purely forge new ground, our platform is flexible enough to easily accommodate existing art 

e-Commerce models. A s much as our platform is disruptive and may be viewed  as being Ʉagainst 

the powerful incumbentsɅ, we believe that with the inclusion of  our  open  APϥɅs approach, 

our  platform is more  ɄrealisticɅ and Ʉincrementalist Ʌ. Appraising of art assets, establishing 

provenance, buying, selling, insuring and storage,  are areas where we can complement existing 

web-based business models and facilitate  them in  reducing  costs and removing 

transaction  friction.     

  

With the help of a registered and distributed worldwide ne twork of art experts  and moderators  who 

are compensated fairly  for providing provenance services  through the machinery of the Blockchain, 

our solution has the potential to exponentially increase the inventory of Ʉinvestment qualityɅ art in 

the industry.   

  

PROVIDING SUPPORT SERVICES TO THE ART WORLD  

  

Our business model provides  end-to-end commercial activity  and further  provides  a platform to 

bring  the  art community together,  including  artists, museums, art galleries, expert appraisers,  and 

art students. Information provision is an important element of any industry  and the  art industry is 

no different. We will provide price data as well as news,  editorials and  listing services for galleries ɀ 

all paid through the  ɄARϥSTONɅ, the currency  that  is specifically designed to promote growth in the 

global  art  world. Providing a supportive role in the art market will encourage more galleries and 

dealers to link -up with our platform. This is another example of how our platfor m is an inclusive 

partnership  based model and  is an all -encompassing supporting platform.    

  
BARTVAULT REVENUE SOURCES  
 

Our  business model  combines Ʉoff-blockchainɅ and Ʉon-blockchainɅ features that  provide revenues 

through both types of  transactions. Th e off -blockchain transactions include direct sales and 

auctions of  ɄtokenizedɅ and Ʉnon-tokenizedɅ art. Revenue will also be realized from  annual 

subscription fees on the platform. Artists will get a free subscription for the first year with a 10 GB 

storag e space to upload images of their artwork on  our  cloud  database. Additional storage  may be 

purchased at any time in increments of 10Gb. Art galleries and dealers will pay a small annual fee 

to be present on our platform and receive the value -added services  of provenance and smart  
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 contracts. Similar to  the physical appeal of an art fair, the  Ʉvirtual spacesɅ that  we provide to galleries 

can be used by them to market and advertise themselves and reach additional consumers ɀ 

especially in underserved markets  such as GCC, Latin America, Asia, and Africa. A s long as galleries 

are willing to pay the small annual fee, in the range of a fifth of the price of a top -tier art fair paid 

per annum, the galleries will  benefit from their membership and affiliation.   

  

Sales need not transact online, as long as enough sales interest is generated through the website 

to justify the monthly payments.  At first,  popular  fiat  currency  payment  methods  will be accepted 

on the platform  in addition to cryptocurrency,  due to the limited user base of  people that use 

cryptocurrency.  To be fully efficient and to gain market share over its direct competitors, 

our  platform  will  need to attract  many  users to derive value from the  Ɉnetwork effectɉ. The 

main  goal thereafter is  to incentive all users to use  Blockchain  and cryptocurrency wit h discount 

and bonus incentives.   

  

The blockchain -enabled features of the platform consist of a decentralized record of art assets 

and their chain of custody ɀ i.e. proof of the asset in form of a  ɄProvenance TokenɅ, which we call 

ɄPROVENϥRɅ on the Ethereum Blockchain. The  Provenir  token can be  obtained using our  platform 

currency ɄARϥSTONɅ. ϥn addition to the Provenance  Token (Provenir), users can also 

obtain  Provenance  Derivative  Tokens (PDTɅs) for each of their assets  using the ARISTON. The 

PDTɅs assign permissions for duplication,  printing and other uses of  art. A percentage of the cost 

of provenance of each item,  along with  a percentage of derivative tokens will be collected by the 

company.  The remaining amount will be distributed to art experts, moder ators and those 

participants who contribute towards establishing provenance. Transactions related to permanent 

or temporary transfer of custody and/or ownership of the  Provenir  and PDT tokens are governed 

by escrow smart contracts on the Blockchain.    

  

  

Examples of a few typical transaction types on the platform are listed below;   

 
Activity /  Transaction   Where    Cost  Notes   

Store detail art attributes and 

ɄDigital ϥmageɅ of the Art  

off -chain   Free  Charges apply above  10Gb. Space can be 

purchased in 10Gb increments  paid in 

ARISTONs (if fiat currency is used, the charges 

are a bit higher)   

"Tokenizing" Art asset with 

Vital Provenance and 

Ownership attributes.   

Blockchain   Charge  Provenance  Tokens (Provenir)  and derivative 

rights tokens  (PDTs) created / purchased using 

ARISTONs  

Loan of asset   Blockchain   Charge  When a Provenir  Token is loaned to museums, 

galleries etc.,    

Consign Art for Sale   Blockchain   Charge  Provenir  Token is consigned to an entity to sell 

the Art  asset.  

Sell/Transfer  of Ownership of 

asset  

Blockchain   Charge  Transferring the ownership of the  Provenir  or 

PDT Token - paid in ARISTONs  
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Sell Derivative/Use Rights   Blockchain   Charge  Taxing the use of IP rights - paid in ARISTONs  

Claim of Ownership   Blockchain   Free  Cost of Arbitration. The loser in 

the  Arbitration  pays the charges in ARISTON 

Tokens.  

Shipping, Framing, Storage, 

Insurance services   

off -chain   Charge  Costs paid  in ARISTONs (if fiat currency is used, 

the charges are a bit higher).   

Expert advice, education / 

knowledge transfer, 

moderation, curation 

assistance, etc.  

off -chain   Charge  Fee paid in ARISTONs (if fiat currency is used, 

the charges are a bit higher).    

 
 
 
Extended details of the asset with enhanced digital images will be maintained  Ʉoff-

BlockchainɅ on our cloud database. Art asset information stored on our database without 

a Provenance Token  (Provenir ) will not be guaranteed as original. Once the art asset is ɄtokenizedɅ, 

its digital image  with relevant attributes will be  ɄlockedɅ and will be  stored on the Blockchain Art 

Toujours database  (BARTVault) with detailed comprehensive meta -data.    

  

The token itself and all Art asset -derivative Tokens (rights to  print,  copy etc.) will be  stored on the 

immutable  blockchain. The Tokens are encrypted  with  unalterable evidence stored on 

the  blockchain distributed ledger. The Art Token will remain there fo rever ɀ hence ɄArt ToujoursɅ.   

  

We believe that our  Platform is  realistic and at the same time revolutionary  since it  couples off -

Blockchain storage of detailed  Art  data  with Ʉon-BlockchainɅ art  provenance tokens  stored on  a 

global art Blockchain. It is the ideal model for a Ʉconnected-marketɅ as it has the potential 

to  bridge  the trust and reputation between  all the stakeholders of the art market, i.e.  artists, art 

buyers,  galleries,  experts, and art museums.    

 

There are  ten  major  components of the complete Platform:    

  

1. The Blockchain Art Toujours 'off -Blockchain' database and UI.  This is a cloud -based 

database with comprehensive e -Commerce features, tools,  and utilities that facilitate a diverse 

array of independent global art ists to maintain their art portfolio. Artists can ɄtokenizeɅ 

selected  art that they wish to sell and  conduct art commerce transactions using the platform. 

The database is designed for both structured and non -structured data. Artists / owners do not 

have to  ɅtokenizeɅ all their artwork and expose it  on the Blockchain. They can simply use the 

platform to keep digital versions of their assets in form of a catalogs and Ʉvirtual galleriesɅ and 

use the platform for promotional purposes. Detailed record of art att ributes and 

collectibles  with standard and extended  meta -data on the Blockchain can  be immediately 

accessed by collectors, artists and insurers to facilitate transactions.   
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2. ɄOn-Blockchain  Smart ContractsɅ for  recording asset provenance, art custody  and chain of 

ownership using  smart contracts for transactions and fulfillment. This component is a registry 

on the Ethereum Blockchain with appropriate user interfaces. This is where the asset 

provenance and legal portions are stored,  including permissions for  usage of the content. The 

Ethereum Blockchain is a key part of the solution. The Blockchain distributed ledger acts as an 

'ownership registry'. It is a secure  and publicly accessible registry that uses advanced 

cryptography and is decentralized write -once database that stores the asset Tokens. Ethereum 

Blockchain registry is robust and forever tamper resistant.    

  

3. Middleware and Application Programming Interfaces (API) library:  An 

API that  facilitates  interfacing with,  and inclusion of external platforms  that are  owned by 

auction houses, dealers, art galleries and artists.  Service providers such as insurance companies, 

shipment companies, printing services, storage services, etc. can utilize designated APϥɅs to 

connect with the Platform.   

  

4. AI (Artificial Intelligence)  Search engine:  This component is an industrial strength search 

engine  for  database,  and image searches. The  image and object recognition  components 

discover targeted  images on the web using a powerful AI engine and algorithms.  The engine 

uses image identification and  matching  technologies currently being applied in facial and object 

recognition domains (such as security camera systems in smart city surveillance). The search 

enginesɅ continual web crawling will monitor and protect the IP of the  registered tokenized  asset 

and immediately report violations.    

  

5. Mobile Device Interfaces:  A diverse set of  mobile  devices will be supported  with our mobile 

Blockchain Art Explorer App called ɄMinero de  ArteɅ (Art Miner). All information about the art 

assets provenance and details will be available in a convenient mobile application. Apple iOS, 

Google Android, and Microsoft's Windows are supported.  We are developing mobile 

applications  to  allow users to manage their Blockchain assets and access Blockchain  based 

applications.  In future, applications such as Toshi, Status,  imToken  or LETH (one 

single application to run every  Ðapp coded on Ethereum) will allow mobile devices to interact 

with Blockchain directly and seamlessly. When these applications are matu re and 

available,  BARTVault will  integrate and  contribute to these innovations in our future releases. 

Our team will continue to monitor the development stages of these platforms and integrate the 

ones that work the best with  BARTVault.  

  

6. Marketing engine:  This is a set of  components  designed to  automate  marketing and 

promotion of art,  artists  and exhibitions. The components  have features specifically tailored for 

artists, galleries, museums, auction houses, dealers,  and collectors. Extending reach u sing social 

media platforms is an integral feature of these  components. The process of loyalty rewards, 

cross-marketing rewards/payments, referrals and minimum token holding rewards are also 

handled by this engine. The module is flexible enough to allow ad justments to rewards and 

promotional programs and will accommodate  new creative ideas to promote the ARISTON token 

circulation.   
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7. Complaints and Fraud monitoring engine:  Complaints, fraud monitoring, disputes and 

arbitrations will be managed by this modul e. The system will pick random  pre -

approved  arbiters,  and using a smart contract,  will  follow through the entire process of conflict 

resolution. The system will follow  best practices for enforcement of decisions.   

  

8. Reputation Management:  The reputation an d rating system will be centralized initially and 

stored on the  BARTVault off -chain  database during the first release phase. As Blockchain 

technology progresses and matures, the platform will allow artists and experts (and other 

service providers on the  BARTVault platform) to exchange their hard -earned reputation on 

the  BARTVault platform as proof of reliability on other platforms.  BARTVault will also accept 

reputation certification from other reliable platforms to contribute to the step -by-step creation 

of  a global art -world reputation  system on the Blockchain.   

  

9. Education and Knowledge  Management:  The Platform is designed to become a catalyst 

for spreading interest in art,  globally. One of the tools to  invoke  interest is to educate people in 

different  forms of art. The platform will have features to connect students with art teachers and 

experts seamlessly in both one -on-one, as well as one -to-many learning modes. This module is 

an eLearning module with features of self -paced interactive learn ing, instructor -led learning as 

well as group chats and sessions. It will be powered by the ARISTON Tokens, bonuses, rewards 

and incentives.    

  

10. Invoice and Billing Module:  The invoice and billing module is extensible ɀ meaning it will 

handle multiple temp lates for shopping carts, accommodating various transactions, billing 

workflows, methods of billing and collecting payments. The off -chain payment system and the 

Blockchain payment systems in the Platform converge in this module. The module will have 

several built -in features for  placing orders with options of insurance, shipment and storage.      

  

The Blockchain powered database and user interfaces will store comprehensive detail of artists and 

their art. The PlatformɅs powerful query tools will let the client/users  search the  database and 

discover  information they seek.  They can search from a vast database of art  using keywords  such 

as artist's name, art era,  title  of  the art, city or country of artist's birth, galleries where  the art 

is displayed, domin ant colors, objects in the painting / photograph, orientation, theme or other 

handy search queries. Search may also be conducted via  uploading a digital  image of an art to 

discover its creator,  examining  its authenticity, location and price.    

  

Optionally , in order to assist in locating and identifying the art objects, users can enter criteria such 

as color in the top 10%  of the image, shape of objects in various  portions of an image, and  presence 

of objects (boat, man, woman, child, animals, trees, snow, rocks etc.). The extended  experience 

includes comparing the work of multiple artists  and exploring similar work using Artificial 

Intelligence.     
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A mobile version  of the application  will be available for  Android and from the App 

Store with  components allowing  users to identify art (painting, photograph, collectible  and 

such). An easily accessible service that offers one click to find  pertinent information, such as  the 

copyright owner, property rights, current location  and the controlling gallery  would be of value to 

the entire art ecosystem. The app will have  geolocation  capability for  selecting  provenance experts 

and service providers (insurance agents, shipping companies and storage companies).   

  

The PROVENIR token (verified  art asset token) will inc lude the necessary assurances such as  who 

created the art, when  it was  created, where it was created, who owns it, who purchased it,  when 

and where  it was  purchased, condition at last purchase, listed flaws, price of last 

purchase,  and where applicable, ho w many copies / prints are in circulation. A network of experts 

spread globally  that  can be relied upon to maintain and develop personal relationships with local 

artists is a vital part of this assurance model. These experts will be able to do the vetting and 

ensure quality through visual inspections  when required. The rules will require posting a video 

and photographs with Artist interviews,  if necessary.  Furthermore,  the rating system 

implemented in the ɄReputation moduleɅ will  keep the experts honest and  fair.   

  

Users and partner entities participating on the platform will keep the tokens circulated by using and 

exchanging the tokens  for services, rewards, and bonuses on the Platform.  Beside visitors, the 

entities  that will participate mainly in the  BARTVault token economy are as follows:   

¶ Artist:  The creator of the Art     

¶ Owner:  The current owner of the Art (can be  same as the Artist)   

¶ Buyer:  The prospective buyer of the Art     

¶ Seller:  The Seller of the Art     

¶ Experts:  Qualified participant in the system  who are designated to verify, attest, determine, 

and investigate provenance. Experts will be rewarded for the quality of their work. Any user can 

apply to become an ɄexpertɅ if sufficient voters approve of their virtuoso and special knowledge 

of or intere st in works of art / curios.   

¶ Advisory council:  Representatives of museums, galleries or other organizations (i.e. art 

institutes) who are recognized as experts in art.   

¶ Arbiter:  a participant who can solve disputes and earns rewards; each transaction will  have 

its own randomly selected arbiters.   

¶ Print Shop:  an approved print shop / laboratory which prints art copies, posters, photos  and 

such.  

¶ Framing Shop:  an approved framing business   

¶ Museum:  list of museums    

¶ Gallery:  the approved list of galleries. (museums can have several galleries)   

¶ Dealer:  the approved list of independent dealers who buy/sell art.    

¶ Insurance Agent:  the approved list of art insurance companies   

¶ Shipping Agent:  qualified shipping and  delivery  services   

¶ Storage Company:  company th at has specialized Art Storage services    
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The database is designed to be a massive database with focus on facilitating the artists, art owners, art 
enthusiasts, art museums, dealers, auction houses and several other possible stakeholders. The Core 
Database of Art Toujours can accommodate detailed information on virtually all known Art (both Past 
and Present) including paintings, drawings, illustrations, photographs, antique furniture, jewelry, and 
sculptures with complete attributes. Different Art types have different attributes. Fine Art and  
 
Photographs, for example, have their own unique requirements while antique period furniture has 
another set of attributes. While the detailed attributes are stored off-chain, the relevant attributes that 
substantiate provenance and ownership are stored on the Blockchain registry. Below is a list of some of 
these attributes for paintings and sculptures that are expected in the Art Toujours database for Asset 
¢ȅǇŜ ΨCƛƴŜ !ǊǘΩ; 

¶ Title of the Artwork 

¶ Who created the Art (Name of living or deceased Artist)? 

¶ When (month/year)? 

¶ Where was it created (city/country)? 

¶ On what medium (Oil on canvas, water color on paper etc.)? 

¶ Edition (if Print then edition of Print)? 

¶ Orientation (portrait, landscape, square, slim, pano)? 

¶ What Era / Art movement / style etc.? 

¶ What is it about (subject / topic)? 

¶ Is it framed? 

¶ What type of framing? 

¶ Where is it now? (Museum, Private collection, Artists possession etc.) 

¶ Who owns it (copyright information)?  

¶ What is the last price (if it was sold / purchased)?                         

¶ What are experts saying about the Art asset? (expert opinions / comments) 

¶ What are students and other Art enthusiasts/public saying about the Art piece? 

¶ What is so special about the work? 

¶ Is it currently for sale? 

¶ What condition is it in? 

¶ Any special markings? 

¶ Keywords to help viewers search for it? 

¶ Which exhibitions has it been in? 

¶ Does the Art piece have a PROVENIR (Smart Provenance Token)? 
 

 
(Note: The above list of attributes is fairly extensive. Not all these attributes will be required on the 

ΨProvenir ¢ƻƪŜƴΩ ŀǎ ǘƘŜ ǇǳǊǇƻǎŜ ƻŦ ǘƘŜ Provenir is to establish ownership and provenance. Furthermore, in order 
to keep the costs of encryption and posting of transaction data on the blockchain affordable, it is only prudent to 

select data attributes that are absolutely essential for Provenance purposes). 
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Chat with critics, artists and enthusiasts:  

Our aim is  to ɄglobalizeɅ the art commerce industry. We believe that education is  a major catalyst for 

achieving this goal and an  interactive learning platform can assist towards accomplishing this. To 

support  this  involvement and engagement in art,  our platform will provide users with interactive art 

quizzes and games. Also provided will be  chat services, comments and  a critique forum  with  voting 

features to vote on the quality of appraisals,  provenance, quality and work ethics of 

experts  and user experience at other art e -Commerce  websites. These services 

are aimed  at getting  more people  involved in the art eco -system and  keep the quality of support 

actors on  the  Platform honest and motivated. The interactions between artists, art galleries, 

collectors, enthusiasts, museums, art students,  and investors will be in any of the modes such as 

P2P, Interactive Group, and Person -to -Group and  will  allow experts to monetize their knowledge 

and experience on the Platform,  using the network cu rrency of ɄARϥSTONɅ.   

  

Art Education and Fun:  

The purpose is to  provide all visitors  with  reasons to interact more  deeply  with art.  Besides formal 

learning, there  will  be interesting and engaging art  puzzles, art quizzes  and other fun art 

activities  such as twin  finder  (lookalike)  in paintings,  and using art to create virtual visits to past  eras 

in order  to teach and promote art.   

  

Artists and Art owners will benefit the most from the  Provenir  Token. First, they will be able to 

protect their art asset(s ). They will  have complete flexibility to generate a unique asset token linked 

to a single art asset. This unique token  will  hold the ownership rights  for the specific artwork and 

cannot be transferred until  the art owner decides to do so.  Optionally, ever y unique token  can 

have a specific price attached to it  that is determined by the Artist/Art Owner  with assistance 

from  expert appraisers. Artists  can sell the art tokens on the platform and be assured  of 

payment  when all terms of the Ʉsmart contractɅ escrow are fulfilled. The terms can be anywhere 

from outright sale and in -person pickup,  to packing, shipping, insurance,  and delivery to the buyer. 

Payments to the artist will be guaranteed irrespective of which geography the buyer is in,  so long as 

the terms  of the Ʉsmart contractɅ are fulfilled.  

  

With the rise of forgery attacks, artists  around  the world will  be assured that when they  purchase 

an Art Provenance Token (PROVENIR), their art will be secured with digital encryption  that 

links  them  to their  art work forever on the write -once and unalterable Blockchain. The cost of 

this  Ʉfor lifeɅ Art Provenance Token will be in control of the Artist / Owner as they can choose from 

the approved list of experts  and appraisers.  Of course, the market price and end va lue of the Art 

piece will also depend on the identities of the experts involved in the provenance process and the 

depth of the provenance  exercise.   

  

Second, the artists and owners will be able to market their Art  around  the globe by creating 

attractive online galleries, virtual art collections,  and digital postcards ɀ using both the 

personalized website on off -blockchain Art Toujours as well as publish ing the digital images 

of the art on popular Social media sites such as Facebook. The artist / owner can publish just 
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the basic or  a more complete meta -data  with  other information depending on what and where they 

want to promote the work.  The platform will  act as a powerful marketing tool for the artists,  helping 

them to promote themselves and  their art   

  

beyond borders. All these activities are powered by the ARISTON  - the  token  that drives the 

marketing engine.     

  

Third, the Artist / owner  will  have fu ll control of the derivative works of their art. For example, they 

can create a ɄProvenir  Derivative TokenɅ (PDT) that allows the buyer of that  PDT to make  a specific 

number of  Giclée prints within a specific period of time ( Gicléeor Ʉzhee-KLAYɅ are fine art 

digital prints made on inkjet printers) . The Artist / owner can create  an additional  PDT for the 

same art piece  giving permission to the buyer of the PDT to make  large posters  for commercial 

display and so on. There is no limit to the PDTɅs that can be created by the owner.      

  

The above examples show  how Blockchain Art Toujours  platform allows artists / owners to monetize 

their art  in very creative ways. They will have full  control on who has the derivative work Tokens, 

how many prints are in circulation, how many are  Giclée prints , how many  are photo prints, who 

has permission to make large posters for commercial display  and so on.    

  

Artist Friendly Business Process  

The business  process is simple; Once the artist /owner is registered on the Platform and has  created 

a personal profile page, they can start uploading images of their work and store the work with 

detailed meta data and other information to create their  own  catalog. The artist can upload 

snapshots of his/her work in multiple resolutions for  a better user experience.   

   

Extensive meta -tags are supported such as; ti tle of the artwork,  location, size, orientation, colors 

used, art movement, art era, style, material used, subject  objects in the art,  or any other distinct 

quality that might help in searching and differentiating the art  asset. Each artwork will also have  a 

status of  its current availability as ɄsoldɅ, ɄavailableɅ or Ʉnot for saleɅ, which would be managed by the 

art token owner.  Artists can display their catalog as  on-line virtual galleries and on -line 

collections  and allow others to  view and comment on th eir art.   

  

When art owners wish to obtain an  Art provenance Token  (PROVENIR) for their asset, they register 

to obtain  an ECR-20 compatible wallet to store their tokens. The currency to obtain the 

provenance token is native to the platform and is called ɄARϥSTONɅ, which can be obtained using 

either fiat currency, Debit  card, Ether (ETH) or any other popular cryptocurrency at the 

cryptocurrency exchanges. The ARISTON  must be  used to  carry out all  commercial activity on the 

platform (such as  buy/sell,  paying another artist for assistance, advice, mentoring, insuring their 

work, packing and shipping activity etc.).     
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The PROVENIR token  identifies  the asset that is being sold and there can be only one 

PROVENIR per  Art asset. For example,  if an Artist wants to sell 4 Original Art pieces they own, they 

will need to create 4 separate PROVENIRs ɀ one for each Asset.  To obtain a PROVENIR token, the 

artist / owner must link an uploaded photograph of the  Art  (or a computer generated digi tal Art 

file or a digital file of their Photography) to the smart contract registration form.  After fulfillment 

of the terms of the smart contract and acceptable due diligence by the network, title to the work 

is credited to the artist forever  thereafter. The entry is time -stamped, and each  new edition of a 

work receives a unique crypto -ID that is inseparable from the original.   

  

Once in the Blockchain, a permanent and unbreakable link is established between the owner 

and their  Art / creative work. That li nk - the record of ownership - can be forever verified and 

tracked. When the art is ɄTokenizedɅ, the Artist / owner can price, sell, consign for sale, lease, rent, 

pledge, gift/donate or give permission for creating derivative work (prints, posters, cards and 

such) using the asset Token. The artist will then have  full  knowledge  of where the Artist/ownerɅs 

work  is being displayed, sold or used with  full transparency of  sales and revenues from their asset 

and its derivative works.    

 
 
 
 

 

 

 




